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Welcome to Our Real Estate Agency

If you are a real estate agent, you are not just a broker or a property manager; you are a jack and a master of all
trades!

We understand how you do more than sell properties. You are a master negotiator, a brilliant marketer, a smart
business analyst, an event manager, and even a customer service representative.

But real estate is not a cakewalk.

It is a highly competitive market with countless options for potential buyers and renters. It becomes crucial to
stand out. Each client has to be turned into a lifelong customer and advocate for your business.

Simply listing properties and closing deals is not enough. You need to provide exceptional service and build strong

relationships to succeed.

Even the master estate agents require help in this industry.
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In the real estate industry, marketing strategies enable agents and brokers

MG rketl ng In ReOI EStOte reach potential buyers and sellers, establish their brand, and differentiate

themselves from the competition.
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— Marketing helps agents stand out!

A Few Words About Us

A strategic marketing plan for a real engine optimization (SEO) to improve By creating a compelling marketing plan, real estate professionals
estate agency can include targeting a website’s visibility and driving more can effectively promote their listings, showcase their expertise, and
specific demographics, creating visually traffic to online listings. build a strong online presence.

appealing listings, using social media,
and regularly posting valuable content.
It may also involve leveraging search

www.connectedstars.com



Social media marketing in
Real Estate

Social media marketing in Real Estate

Social media helps agencies reach potential clients online and showcase their
properties. Half the market depends on social media for information regarding
brands. Buyers often make decisions based on online reputation and social media
pages.

An agent can display attractive listings, share local market insights and connect with
potential clients.

Social media offers cost-effective marketing, allowing professionals to target specific
demographics, demonstrate their expertise, and engage with their audience. By
posting valuable content and responding to comments and messages, real estate
professionals can establish themselves as local market experts, gain followers, and
attract new business.

Social media is the easiest tool to get ahead of your competitors.
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Plus, 2023 is witnessing a boost in Social Media sales! It is up to you to
stay on top.

The real estate market is becoming increasingly competitive, and you can choose to
stay ahead of the curve and offer a superior customer experience.

How?

By setting yourself apart, marketing your services effectively, communicating
transparently with clients, and providing an unparalleled experience.

Staying flexible and adapting to change is key to success in the real estate industry
to meet the needs and expectations of your client base.
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The challenge is to devise your perfect marketing strategy!

Your marketing efforts are the series of actions you take as a real estate agent to attract and connect with potential clients, with the ultimate
goal of securing their repeat business and building a lasting relationship.Nunc aliquam leo ut diam consectetur pharetra. Aliquam erat volutpat.
Sed finibus tristique orci ac venenadtis.

Marketing is an invaluable tool. One that, when used correctly, has the power to turn your business into a brand.
That being said, you cannot market your real estate business once and expect uniform results.

Some marketing initiatives — like social media campaigns — require consistent efforts. Others will require intermittent testing periods to be truly
effective.

Enter: Your Real Estate Marketing Planmarketing strategy!

What marketing activities you have planned for your Real Estate in the
year ahead?

Why are you doing them?

@ When they will take place @ How long they will last. How much they will cost you.




— In This Guide We Will Cover: ?i(?

We also have a sample real estate marketing plan and calendar included in this guide, exclusively for you. It's the same marketing calendar
attached in the folder you downloaded and you can start using today to as a blueprint for your marketing plans in 2023.

©
©
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Different marketing channels your real estate should be exploring. How to conduct a marketing campaign

How to test different marketing strategies @ What resources you can use in your planning

How to forecast your marketing budget

www.connectedstars.com




1. How to Set Up Your
Calendar

JANUARY

Connected Stars Marketing Plan and templates can be used to
plan out your marketing initiatives for the year ahead and record
actual performance metrics as your marketing campaigns go live.
You can even monitor project expenditure.

Here is the Content Marketing Calendar which once downloaded,
can help you track your budget.

2023RealEstateMarketing.v2-small.pdf




2. Social Media

According to recent statistics, approximately 69% of adult internet
users in the US use at least one social media platform. This implies
that your potential clients are just waiting for you to reach out to
them.

We know what you are thinking. How can you manage social
media along with your regular duties as a real estate agent? It's
simple -

By using a virtual assistant (VA)!

With a well-executed social media strategy, real estate
professionals can increase brand awareness, showcase their
listings, and engage with potential clients, leading to an increase in
leads and sales.

The use of VAs in real estate marketing continues to grow in
popularity in the US, as more and more professionals recognize
the value that a VA can bring to their marketing efforts, freeing up
space in their calendars.
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Everyone is on social media, and your Real Estate needs to be, too.

Here are some fast facts about social media usage:

©
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Twitter has up to 330 million monthly active users

Instagram has up to 1 billion monthly active users @ Facebook has up to 2.89 billion monthly active users

TikTok has up to 1 billion monthly active users

And, while it's important to cultivate a social media presence across the channels where your target customers hang out, content isn't the only thing that can be
trending: Social media sites themselves rise and fall in popularity.

How To Market Your Real Estate Business using VA on social media?

To market your real estate business using a virtual assistant (VA) on social media, start by determining your target audience and choosing the right platforms,
such as Facebook, Instagram, Twitter, or LinkedIn. Develop a content strategy that includes listing photos, local community information, and industry news and
schedule posts using a social media scheduling tool. Encourage your VA to engage with followers by responding to comments and messages. Track performance

using analytics tools such as Facebook Insights or Twitter Analytics. Provide clear instructions and guidelines for your VA and stay up-to-date with industry trends to
ensure your social media marketing strategy stays effective.

Connected Stars Resources:

« How to effectively use social media platforms like Facebook, Instagram, and Twitter to reach your target audience

+ Best practices for managing and growing your real estate brand on social media

Tips for creating a successful social media advertising campaign for real estat

« The impact of social media on the home-buying process

www.connectedstars.com



Email marketing lets you update your clients on the latest

3. E mq Il MG rketl ng information in a more detailed manner. Moreover, in case your

client has missed your social update, they can find out the latest
news via email.

Here too, using a virtual assistant (VA) can help you maximize your
results while freeing up your time to focus on other aspects of your
business. A VA can assist with all your email marketing tasks.
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Email marketing is more than sending normal emails to clients. Here are a few examples:
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Newsletters:

Regular newsletters can keep your subscribers informed about your listings, market updates, and community news.

Property Listing Emails

Highlighting new and featured listings can help drive leads and generate interest in your properties.

Automated Drip Campaigns:

Automated email campaigns can be set up to send targeted messages to subscribers based on their actions, such as visiting your website
or clicking on a specific property listing.

Market Reports:

Providing valuable market data and insights can help position you as an expert in your local market and increase brand awareness.

Customer Follow-Up Emails:

After a showing or open house, following up with clients can help build relationships and keep your properties top-of-mind.

|

By using a virtual assistant (va) to manage your email marketing efforts, you can ensure that your messages are well-crafted, targeted, and delivered at the right
time.




4. Leveraging Outbound Sales teams

An outbound sales team can make the calls you are too occupied
to make. They can reach out to your identified customers and get
you results.
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Email marketing is more than sending normal emails to clients. Here are a few examples:

@ Lead Generation:

Utilizing various tools such as online advertising, direct

@ Nurturing Leads

Keeping leads engaged through email newsletters, property listings and market updates, and personalized phone calls or emails.

@ Building Relationships

Building strong relationships with potential customers through social media, in-person meetings, and open houses.

@ Closing the Deal:

Using persuasive communication and negotiation skills to make the sale.

@ Following Up
Maintaining customer satisfaction and building long-term relationships through ongoing follow-up.

By implementing these strategies, real estate agents can effectively reach and connect with potential customers, build strong relationships, and close more deals.




5 Goog |e a nd Appearing in top Google search results can be highly beneficial for

. your brand’s identity.
sedrch engine ads

But, you don’t have to optimize the search results by yourself!
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Here's how you can use a virtual assistant (VA) to maximize your SEO results:

i. Keyword research: Your VA can help you identify the most relevant keywords and phrases to target for your real estate business and ensure that your ads appear in front

of the right audience.
ii. Ad creation: Your VA can assist with creating compelling and informative ad copy, graphics, and videos to promote your listings and build brand awareness.
iii. Ad management: Your VA can use a platform such as Google Ads to manage your ad campaigns, set budgets, and track performance.
iv. Landing page optimization: Your VA can help you create optimized landing pages to improve conversion rates and increase the effectiveness of your ad campaigns.

v. Ad testing and optimization: Your VA can continually test and optimize your ads to improve performance and drive results.

By working with a VA to manage your Google and search engine ad campaigns, you can reach a large and targeted audience, increase your visibility and brand
awareness, and drive leads and sales for your real estate business.




6. Video
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Video marketing is one of the most powerful tools as good visuals lead to brand
retention. The more your customer sees you, the more you will be on their mind!

Older generations still enjoy traditional TV viewing so cable television remains
a great platform for real estate ads that target this demographic. On the other
hand, younger generations, including many first-time home buyers, spend a lot
of time on YouTube.

By using both cable TV and YouTube in your video marketing strategy, you
can effectively reach a wide range of potential buyers and make a personal
connection with them.

Whether it's showcasing properties, highlighting local attractions, or offering
virtual tours, video marketing can help you connect with your target audience
and build a strong, personal relationship with them.
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What can your video include:

Vacation properties Stunning views and landscapes Interior and exterior virtual tours

Luxury condominium complexes Green initiatives and developments Drone footage

Upscale residences Building and development advancements Financing options

Distinctive shopping centers Unique features of a property Customer services and support

Exclusive gated communities Why you should choose this real estate company Award ceremonies with customers, developers and partners
Historic properties Professional testimonials of current and former clients Key partnerships with suppliers and other service providers

Specialty real estate events Exploring the area to show what's near the property

For the real estate market, YouTube and Instagram ads are still crucial for customizing audiences and targeting prospective buyers.

However, businesses should also consider creating tutorial-style videos, like a walkthrough of recent projects, to provide more detailed and helpful information.
Furthermore, we could create VR/360-degree virtual tours of their listings to give your audiences a closer look at a particular property and help potential buyers
make an instant decision.

Finally, businesses should consider hosting Q&A sessions on their social media pages or platforms such as Clubhouse to answer customer questions in real time and
give customers the ability to interact with you.

TikTok is a rapidly growing social media platform and offers a great opportunity for real estate businesses to test new content and engage with a younger audience.
The app also has easy video editing software integrated into it.

Smartphones can now shoot in 4K which means that real estate businesses can produce high-quality video content for marketing and promotions. Apps like Filmic
Pro and MAVIS can turn your smartphone into a professional video-making tool.

While Filmic Pro and Mavis are paid apps, they offer advanced features that regular video apps do not, such as the ability to control and export high-quality
video. Using these apps along with inexpensive hardware peripherals like a stabilizer can help create professional videos without the need for expensive camera
equipment.

If shooting and editing video is not your expertise, consider hiring a freelancer or reaching out to a local college or school to see if a student would be willing to take
on the project as a class assignment.
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The Cost of Video Advertising

The cost of video production for real estate businesses can vary from free (using Social media platforms like TikTok and Instagram offer a cost-effective alternative for
an iPhone) to a few hundred or thousands of dollars depending on the production real estate businesses to reach new clients. These platforms are free and provide huge
company or freelancer hired. It's important to have transparency about budget and potential to connect with a large audience.

cost expectations before starting the project.

Authenticity and personality are important factors that viewers look for in real estate
YouTube ads can cost between 10 and 30 cents per view, while local TV ads can videos. Rather than focusing on expensive cameras and perfect scripts, have fun and
range from a couple hundred dollars to $1500. As TV ad prices are increasing, it's showcase the unique qualities of your properties.
crucial to have a high return on investment when choosing this route.

wvisiudriice

Connected Stars Resources:

The current real estate market trends and how they impact buyers and sellers
How to Promote Real Estate Services via Video Marketing

How to Select Real Estate Marketing Budget

ORORONC,

The Art of Storytelling in Real Estate Advertising

www.connectedstars.com



7. Printed Mqteriqls & Think direct mail is dead? Think again. Direct mail is deeply integrated in
Direct Mail

American culture and not even email can fully overtake it.

In fact, nearly half of all Americans look forward to checking their physical mail
each day. With a response rate of 6%, direct mail proves to be highly effective. To
calculate the return on investment for your direct mail campaign, check out this
free calculator.

Direct mail recipients tend to purchase 28% more items and spend 28% more
money compadred to those who do not receive mail. Moreover, a direct mail
budget of $167 has the potential to generate $2,095 in sales, according to
Forbes.
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How To Use Direct Mail and Print Ads to Market Your Real Estate Business

If you send direct mail materials to households and offices, or distribute them in Using leave-behind cards, such as property brochures or promotional offers, with your

residential areas, you are more likely to get a response than from a purchased email property viewing or consultation appointments is a great way to market your real

list. estate business. Offering special incentives, such as a discounted commission or a free
property evaluation, can help remind clients to keep your business in mind for future

You can send out informational materials, such as property listings and promotional transactions.

offers whenever you have a number of listings.
In a digital age, there’s something special about receiving tangible marketing materials,

When targeting residential areas, consider timing your campaign around key events and the statistics support this.

such as the start of a new semester or the arrival of new residents.

According to USPS, 67% of people feel that direct mail is more personal than digital As there’s no standard cost for direct mail campaigns in real estate, it's important to
forms of communication. consider factors such as target audience, print materials, and mailing frequency to

determine the cost for your business.

The cost of Direct Mail

(Price per Piece of Material) x (Number of Materials Sent) x

(Mailing Cost per Piece) + Design Fee +
Mailing List Acquisition Fee = Direct Mail Cost
In this formula, ,Price per Piece of Material” refers to the cost of printing each item, such as a property brochure or promotional offer. Number of Materials Sent” is the

total number of pieces being mailed. Mailing Cost per Piece” is the cost of postage for each piece of material. The ,Design Fee” is the cost for creating and designing
the marketing materials, and the ,Mailing List Acquisition Fee” is the cost of obtaining a list of targeted recipients for your direct mail campaign.

Connected Stars Resources

Maximizing ROI with Data-Driven Real Estate Investment Strategies
Building Strong Customer Relationships in Real Estate Services

How to Overcome Common Challenges in Real Estate Services Growth

ORONONC

How to Successfully Navigate the Real Estate Market as a First-Time Buyer
www.connectedstars.com



The goal of marketing is to reach every kind of client. The 360-degree effectiveness
of marketing tools is essential for an industry such as real estate.

You have to remember that not every business belonging to the same industry will
have the same type of clients. The best chance at sure-shot growth is analyzing your
customers and formulating strategies that target them.
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What can an Assistant Do for You?

o
Like we said at the beginning, real estate agents are multitaskers; pg%ﬂ%ﬁ?ér@@'
But superheroes need side-kicks from time to time.

Analyzing your market, planning, identifying platforms, creating content, cold calling,
generating leads, phew, too much for you to do alone! Our suggestion — Get a real
estate Virtual Assistant today!

Mary.
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Hire the right assistant, and you'll discover that they're capable of handling a wide range of tasks. Real estate VAs are well-versed in MLS and other local listings, as well as the

rules and regulations that apply in this industry.

You get to focus on your niche Devise plans for every social media platform and marketing tool.

You get to focus on your niche Create different content for different channels.

Post content on your channels and regularly send emails to your clients.

Keep a check on customer comments, direct messages, and feedback.

Call potential customers and follow-up with the ones you just showed a property to.

www.connectedstars.com
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Thinking of getting a Virtual Assistant? We have a better proposition!

Get ConnectedStars to assist you.

X

What can ConnectedStars and our Real Estate
Virtual Assistant do for You?

< Connect with you to establish the vision, mission, and goals for your business.
« Analyze your market and competitors.

« Build your social channels.

« Create and post content online.

« Follow-up with your customers and potential buyers.

+ Report back on your competitors and create strategies to one-up them.

« Respond to queries and build a relationship with your online audience.

+ Generate leads and set up meetings for you.

« Keep your clients informed of site visits, location availability, and other important information.

And so much more!
What's more — ConnectedStars will be there every step of the way with constant follow-ups
to ensure everything runs smoothly.

So, are you ready to take your business from a start-up to a brand?

Visit www.connectedstars.com/contact/
to request a demo and see how our platform stands out from the rest.
Our product expert will provide a personalized walkthrough, tailored to your unique requirements.

Request A Demo

www.connectedstars.com



Thank You!
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Contact Us

2509 152nd Ave NE, Redmond , WA 98052
+1 833 779 7827
support@connectedstars.com

www.connectedstars.com



